Fall 2009
COST MEASUREMENT & ANALYSIS (ACCT. 380 ,DAY CLASS)

Instructor: Dr. M. A. Sangeladji CPA. CMA. CCA.
Office:          BB. 3214

Office hours:    M. 9.45 to 10.15 PM


     W. 6.20 TO 7.00 PM




     M. W. 2.30 to 3:30 PM


 



and by appointment
TEXT: COST MANAGEMENT: ACCOUNTING & CONTROL 6e

By: HANSEN, MOWEN, GUAN
You may use the following link to order the book a chapter by chapter for a less money. (I sympathize with you for the high price of the text books)
http://www.ichapters.com/tl1/en/US/storefront/ichapters?cmd=catProductDetail&ISBN=0324559674

SUPPLEMENTAL TEXT: (OPTIONAL) COST/MANAGERIAL ACCOUNTING: Exam

            Questions and Explanations

BY: Gleim

PREREQUISITES: GRADE OF “C” OR HIGHER IN ACCT 350, ECON 310, BUS 301

COREQUISITES:  ACCT 351 AND ACCT 351 COM.

IMPORTANT NOTE

Starting fall 2005, students must earn a grade of “C” or higher in each upper division business and accounting course in order to graduate with a BS in Accountancy.  Students who earn less than a “C” will be permitted to repeat the course only once and only if/when a seat becomes available.  There is no guarantee that a student will be able to repeat a class in the semester desired.  State and local fire codes prevent classes from exceeding room capacity.  Students must have an assigned seat with desk space (i.e., students will not be permitted to sit on the floor or in an empty chair in order to repeat a course.)

Objectives of The Course:

The technical objectives of the course are to develop the ability of students to generate and then utilize ethically relevant cost/managerial information for (1) inventory valuation, income determination, and financial reporting, (2) planning and managerial decision making, and (3) management control and performance evaluation. The fulfillment of these objectives should prepare students to take certified exams, such as CPA, CMA, and CFM). 

The over all objectives of the course are to develop the analytical and critical thinking of students and to improve their ability to communicate effectively both written and orally.

Methodology:

To accomplish the above objectives and to encourage the teamwork, a series of 5 comprehensive and integrated computerized cases will be assigned. Students (in teams of 3) are required to analyze the first four cases. Each team presents a formal written report for the first four cases. These cases are part of your homework assignments.

Case 5 should be analyzed and completed individually. Case 5 is graded by your instructor and makes up 10% of your total course grade. 

The cases are in Excel and will be provided to you as the course progress. For downloading the cases, GO TO WEBCT 

Student Responsibilities:

Read the assigned chapters before going to class. REGULAR ATTENDANCE IS NECESSARY.

NO MAKE-UP EXAM IS GIVEN.

Grading Policy:     POINTS   GRADE      POINT    GRADE

1St.exam.        25%   94-100    A         77-79       c+

2nd.exam.        25    90-93     A-        70-76       C

Final exam       30    87-89     B+         

Homework         10    84-86     B         65-69       D+

Case 5
     10    80-83     B-        60-64       D

                -----                      0-59        F



    100%

Notebook:      

---------

The homework notebook is to be turned in at the time of each exam. Put a detailed table of content similar to the one presented below at the front page of your notebook.

COST ACCOUNTING

(YOUR NAME)

              ------------------------------ 

         problem Number              Your NOTE BOOK PAGE

         -------------               ----------------


      xxxxxx



xxxxxxx

ASSIGNMENTS

DR. M.A. SANGELADJI CPA.CMA.CCA.

DATE        SUBJECT                
  
CHAPTER  ASSIGNMENTS

-----      ----------------------  
  
-------  ------------

Week 1   
INTRODUCTION TO COST MANAGEMENT       

Aug.24,26   BUSINESS ETHICS


    1 1-1,4,8,10
Week 2      BASIC COST MANAGEMENT CONCEPTS    2 2-1,4,15,16,14

Aug.31

Sep. 2
Week 3 
Sep. 7 
Labor Day




Holiday  

Sep. 9 
COST BEHAVIOR
    
          3 
Week 4      COST BEHAVIOR 


    3 3-1,2,5,9,6,7,8,14
Sept.14,16
ABSORPTION-COSTING VS 

    19 19-5,15  
          

VARIABLE COSTING (PP. 676-687)           

   
     
CASE 1 (SEE webct)

Week 5      PRODUCT & SERVICE COSTING 
   5 5-6,7,11,15,18
Sept.21,23
JOB-ORDER SYSTEM (READ PP.85-90) 4 4-3,4
Week 6      ACTIVITY-BASED MANAGEMENT
     4 4-6,14
Sept.28,30  ALLOCATING COSTS OF SUPPORT
     7 7-7,8,9
Oct. 2
DEPARTMENTS
(PP.209-226)
CASE 2 (SEE webct)

Week 7
 

Oct. 5
ACTIVITY-BASED MANAGEMENT
     4 4-16

Oct. 7   
FIRST EXAM
Week 8      




                                     

Oct. 12,14
COST-VOLUME-PROFIT ANALYSIS
    17 17-11,16
(REVIEW MATERIAL FOR CASE 3)











    
CASE 3 (SEE Webct)            
Week 9      PROCESS COSTING

     
     6 6-6,10,11,21,22
Oct. 19,21  (DO NOT READ CH.6 IN ADVANCE)      

27
     

Week 10     ALLOCATION OF JOINT COST &   
     7 7-18,19,17,14
Oct. 26,28
ACCOUNTING FOR BY-PRODUCTS  (PP.226-233)

 

 
Week 11     BUDGETING FOR PLANNING & CONTROL   8  8-2,3,5,7,9,10
Nov. 2,4   






     12 

Week 12     
Nov. 9  
BUDGETING FOR PLANNING & CONTROL   8  8-11,12

Nov. 11     Veteran’s Day (HOLIDAY)

    
CASES 4 
Week 13     
Nov. 16 
SECOND EXAM
Nov. 18
INVENTORY MANAGEMENT (PP.760-772) 21 21-1,2,4,5,7                 



STANDARD COSTING                   9  9-3,4,5,9,16       



Week 14     STANDARD COSTING                   9  9-18        
Nov. 25     NO CLASS (FURLOUGH)

    
Week 15     LEAN ACCOUNTING                    16 16-2,3,5,8
 

Nov. 30      



    CASES 5(SEE MY WEB PAGE)
Dec. 2
Week 16     STRATEGIC COST MANAGEMENT
    11 11-
 

Dec. 7,9
Week 17
FINAL
Dec. 

